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THOUSAND PLACES THOUSAND JOBS
SELECTED CREATIVE INDUSTRY WAGE SNAPSHOTS

CREATIVE WORKPLACES
BY SECTOR

32.5%

! ADVERTISING

Includes advertising agencies, media representatives, public

relations agencies, and media buying agencies

LITERARY/PUBLISHING/PRINT
Includes newspaper publishers, periodical publishers, and book publishers
DESIGN
A Includes industrial design services, graphic design services, interior design services, other
specialized design services, and drafting services
wr¥ FILM/AUDIOVISUAL/BROADCASTING
ﬂ Includes television broadcasting, motion picture and video production and manufacturing, cable
and other subscription programming, motion picture and video distribution, dissemination &

support services, and other motion picture and video industries

A S e
Includes architectural services and landscape architectural services
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i - MUSIC
V - $37y386y457 Includes radio stations, musical groups and artists, musiCJJublishers, radio

56.2%

11.3%

TOP 5 COUNTIES

#1 OAKLAND

#3 KENT
#2 WAYNE

#4 WASHTENA

networks, record production & manufacturing, integrated record production
& manufacturing/distribution, dissemination & support services

; #5 MACOMB
[%] - $37,019,813 XcllusdgaArl!-deéeBSIOSmmercialphotogmphy, and photography studios —

portrait

’g . $15,081,893 ﬁcEdRe!:tggelrv!!rwpgieeﬁLgner theaters, other performing arts

i companies, and dance companies
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associated data

MICHIGAN 2014 CREATIVE INDUSTRIES REPORT

Creative State Michigan is your resource for information on how
the creative sector contributes to Michigan and its economy.

In spring 2013 ArtServe Michigan embarked on a new
research project. The purpose -- to comprehensively
define and measure the influence of the creative
sector and its interrelated segments -- the sole
proprietor individual artists and independent
creative entrepreneurs, for-profit creative businesses
323111 Commercial Printing (except Screen and Books)+
323113 Commercial Screen Printing+
323117 Books Printing+

332323 Ornamental and Architectural Metal Work Manufacturing+

337212 Custom Architectural Woodwork and Millwork
Manufacturing+

339910 Jewelry and Silverware Manufacturing+
339930 Doll, Toy, and Game Manufacturing+
339992 Musical Instrument Manufacturing+
423210 Furniture Merchant Wholesalers+

423410 Photographic Equipment and Supplies Merchant
Wholesalers+

and non-profit arts/culture organizations -- to

Michigan’s economy. Michigan has an outstanding

tradition of producing creative ideas, content,
products and services of global significance.

VALUE OFFERED

512290 Other Sound Recording Industries+
515111 Radio Networks+*

423920 Toy and Hobby Goods and Supplies Merchant 515112 Radio Stations+* A ) : :
Wholesalers+ 515120 Television Broadcasting+* The value of M|Ch|gan s creative sector is
423940 Jewelry, Watch, Precious Stone, and Precious Metal 515210 Cable and Other Subscription Programming+*

shown in its rich artistic, cultural, and creative
Merchant.WhoIesaIers+ 517110 Wired Telecommunications Carriers+ : :
424920 Book, Periodical, and Newspaper Merchant Wholesalers+ 519110 News Syndicates+

SRR Nl Sl 519120 Libraries and Archives+*
S FTeln. oy Ty el Eelus Bioless 541310 Architectural Services+*

451130 Sewi.ng, Needlework, and Piec.e Goods Stores+ 541320 Landscape Architectural Services+*
451140 Musical Instrument and Supplies Stores+ 541340 Drafting Services+*

SN LU S 541410 Interior Design Services+*

G T Dt el e L 541420 Industrial Design Services+*
453220 Gift, Novelty, and Souvenir Stores+ 541430 Graphic Design Services+*

RS it g e 541490 Other Specialized Design Services+*
S Ne\{vsp'aper Pulf)lishers+* 541810 Advertising Agencies+*

SR el 'Publlshers+* 541820 Public Relations Agencies+*
SUED R sIAraHE e 541830 Media Buying Agencies+*

511191 Greeting Card Publishers+ 541840 Media Representatives+*

H *
e O.ther.Publlshers+. : A 541921 Photography Studios, Portrait+*
512110 Motion Picture and Video Production & Manufacturing+ 541922 Commercial Photography+*

512120 Motion Picture and Video Distribution, Dissemination & 611610 Fine Arts Schools+*

Support Services+* : . .
512131 Motion Picture Theaters (except Drive-Ins)+ 711110 Theater Companies and Dinner Theaters+

offerings produced by its individuals,
companies and organizations.

OPPORTUNITY

Michigan’s creative sector repre-
sents a strategic opportunity
for economic growth and this

research is designed as the
foundation for creating an
evidenced- based approach
for assessing its impact and

512132 Drive-In Motion Picture Theaters+ 711120  Dance Companies+* :

512191 TeleProduction & Manufacturing and Other 711130 Musical Groups and Artists+* growth trends over time.
PostProduction & Manufacturing Services+ 711190 Other Performing Arts Companies+*

512199 Other Motion Picture and Video Industries+* 711310 Promoters of Performing Arts, Sports, and Similar Events

512210 Record Production & Manufacturing+* with Facilities+

711320 Promoters of Performing Arts, Sports, and Similar Events

512220 Integrated Record Production & without Facilities+

Manufacturing/Distribution, Dissemination & Support

Services+* 711510 Independent Artists, Writers, and Performers+* I More information is available at
i i * * = q 2
512230 Music Publishers+ 712110 Museums+ -— ‘ www.creativestatemi.org
512240 Sound Recording Studios+ 712120 Historical Sites+* +- . - 1
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